SPECIAL OFFER

Save a Full Year on Your
Survey Program by
Switching to Clarabridge
and Dynamics 365
Customer Voice

The Best of Analytics
and Customer
Feedback Management
in One Integration
ABOUT CLARABRIDGE

Clarabridge helps the world’s leading
brands take a data driven, customerfocused approach to everything they
do. Using AI-powered text and speech
analytics, the Clarabridge experience
management platform enables brands
to extract actionable insights from every
customer interaction in order to grow
sales, ensure compliance and increase
operational efficiency.

Clarabridge + Microsoft
Do you know what your customers want and need? With the combined
Clarabridge and Dynamics 365 Customer Voice solution, you can save money
and take advantage of industry leading, omnichannel text analytics for deeper
insights into 100% of your customer interactions. Track NPS, CSAT, and more
with Clarabridge and Microsoft solutions working together. Act on better
insights into the customer experience to positively impact customer loyalty,
save money, and optimize the customer journey.

ABOUT MICROSOFT

Microsoft (Nasdaq “MSFT” @microsoft)
enables digital transformation for the era
of an intelligent cloud and an intelligent
edge. Its mission is to empower every
person and every organization on the
planet to achieve more.

If interested in the Clarabridge
CXA and Dynamics 365
Customer Voice integration,
click below to get in contact:

Get More Information
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Listen to all your
customer feedback.
Create personalized
surveys and customize
future interactions based
on existing customer
information with Dynamics
365 Customer Voice. Plus,
gather data across all other
interaction channels
using Clarabridge.

Analyze data across
every channel with
AI-powered analytics.
Clarabridge’s industry
leading Natural
Language Understanding
lets you know what
customers really mean
when they interact
with your brands or
organization.

Act on the customer
experience with
granular insights.
Easily, automatically
score interactions
to prioritize and act
on interactions that
represent the greatest
(or least) risks and
opportunities. Track
and measure changes.

